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Ginamarie Marsala

Ginamarie has been the marketing 
communications manager at Utah Symphony | 
Utah Opera for the last two-and-a-half years. 
She's a digital marketing professional who 
specializes in social media marketing and 
content strategy. She also has extensive 
experience in account and project 
management and holds a bachelor's degree in 
mass communication from the University of 
Utah.
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Why do social media?



Sara’s Marketing Manifesto
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Periscope
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Snapchat

•

•

•
•

•

•



Whisper
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Why have a strategy?
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What should be included in a successful strategy?
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What do goals look like?
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Common Social Media Questions
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Contact Us
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